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OUR MISSION

• Voter Turnout:  Increase voter turnout 
among populations who have been 
traditionally underrepresented in the 
democratic process.

• Nonprofit Capacity: Build and expand the 
capacity of the nonprofit sector to 
participate in voting and elections. 

…………………..……………………………..….



AGENDA

• Why Voting & Why Nonprofits

• Nonpartisan Guidelines

• The Ladder of Engagement

–Voter Registration

–Voter (and Candidate) Education

–Getting Out The Vote

• Resources

…………………..……………………………..….



CLOSING THE GAPS…………………..……………………………..….
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CLOSING THE GAPS…………………..……………………………..….
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WHY VOTING?

• Elections Matter

• Stronger, Healthier Communities

• Don’t Let Others Decide for You

• Clout/Access for Your Organization

…………………..……………………………..….



POWER FOR YOUR
COMMUNITY



WHY NONPROFITS

• Access to New and Underrepresented 
Voters

• Trusted Messengers

• Ability to Integrate Voting into Activities 

…………………..……………………………..….



WHY NONPROFITS…………………..……………………………..….
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NONPROFIT IMPACT

New research from a study of social service 
agencies showed that:

• Contacted voters were more likely to vote

• The likelihood of voting rose with each 
additional voter contact

• Those contacted were more likely to talk 
to family and friends about the election

…………………..……………………………..….



NONPARTISAN GUIDELINES
for 501(c)(3) Nonprofits

One rule to remember

“Nonprofits may not support or oppose a  
candidate for public office”

• May not: Endorse a candidate, make a 
contribution of money or resources

• May do: voter registration, voter education, get 
out the vote, candidate forums and much more







STAGES OF VOTER ENGAGEMENT



MAKING A PLAN

• Getting Buy-In (Executive Director and 
staff)

• Point Person – Who’s in the lead?

• Plan ahead around deadlines

• Involve  non-citizens, youth

…………………..……………………………..….



MAKING A PLAN (CONT)

Who is your audience?
• Constituents

• Staff and volunteers

• Local neighborhood

• Partners – other nonprofits, 
schools, local government 
agencies

…………………..……………………………..….



MAKING A PLAN (CONT)

What are your voter 
engagement opportunities?

• Conversation at points of service

• Classes and trainings

• Meetings and events

• Ongoing programs and outreach

…………………..……………………………..….



WHAT WORKS

• Personal Contact
-From someone they know or similar background

• Urgency – A Reason to Vote
-An issue (for or against).  You say its important.  
Competition.

• Voting Once … and making it a habit

…………………..……………………………..….



VOTER REGISTRATION…………………..……………………………..….



VOTER REGISTRATION

• It’s an important first step – (voter turnout 
is the key)

• Understand the process in your state  –
how to fill out and return the form

• Not a doorknocking activity – Register at 
your agency or busy location, appropriate 
events

• Use the deadline - Do a voter registration 
drive

…………………..……………………………..….



VOTER REGISTRATION

Common Voter Registration Activities
• Year round – have forms available at a display

• At a special event like a high school graduation or 
citizenship ceremony

• At your annual meeting or major event

• When hiring new staff, signing up new volunteers

• As a youth activity registering voters at a busy site

• At your nonprofit during the 1-3 months before the 
registration deadline

…………………..……………………………..….



VOTER EDUCATION

Who, Where and How of Voting

…………………..……………………………..….

Example: 

Voter Information Card

Å Election date

Å Voting rights message 

Å ID needed at the polls 

Å Number to call for help



VOTER EDUCATION

What’s on the ballot / What’s at stake

…………………..……………………………..….



GETTING OUT THE VOTE…………………..……………………………..….
Most important voter contact is a reminder 

to vote or help with voting in last weeks 
before the election

• Use activities that create high visibility and 
urgency

• Keep it personal – one-to-one, at meetings or 
through social media

• Take every opportunity to ask people if they plan 
to vote or need help voting



CYCLE OF ENGAGEMENT…………………..……………………………..….
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VOTER
ENGAGEMENT
RESOURCES
…………………..…



VOTING IN
NEW YORK
……………………



MORE RESOURCES…………………..……………………………..….

• NYC Board of Elections 
www.vote.nyc.ny.us/

• NY State Board of Elections  
www.elections.state.ny.us

• AALDEF www.aaldef.org

• Alliance for Justice  www.afj.org

http://www.vote.nyc.ny.us/
http://www.elections.state.ny.us/
http://www.aaldef.org/
http://www.afj.org/

